B.Com. Semester V
CE 302 E MARKETING OF BANKING SERVICES
1. Introduction to Marketing Management; Introduction to service marketing;

consumer behavior in services; customer expectations and perceptions; Segmentation;
targeting and positioning of services in competitive markets.

2. Introduction to financial and banking services; Communication mix for services;

Pricing and revenue management; distribution of banking services, Retail banking services;
Convergence of financial services in banking sector;

3. Concept of marketing in retail banking- delivery channels in retail banking- -delivery
models-customer relationship management in retail banking - Service standards for retail
banking technology in retail banking.

4. Managing relationship and building loyalty; customer relationship management; Service
quality, Productivity & customer perception; Financial and economic impact of service.
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