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1. ¸Ûé§øà¶Ûà ÈÛèÜ±ù¶Ûé …ÍÛÁõ �õÁõ©ÛÛ× …Û×©ÛÜÁõ�õ …¶Ûé ¼ÛÛÔ ¸ÛÜÁõ¼ÛÇÛé ÈÛ¨ÛÙÈÛÛé. (20) 

…¬ÛÈÛÛ 
 (a) “¶ÛºõÛ¶Ûä× ¾ÛÐü«Û¾Ûà�õÁõ¨Û …é›÷ �õÛéˆ¸Û¨Û μÛ×μÛÛ¶ÛÛé …é�õ›÷ …¶Ûé …•Û©¿Û¶ÛÛé Š°éùÉÛ ™öé.” …Û ÜÈÛμÛÛ¶Û 

˜Û˜ÛÛë. 
 (b) ¶Ûà˜Ûé …Û¸ÛéÅÛ ÜÈÛ•Û©ÛÛé¶ÛÛ× …ÛμÛÛÁéõ •Û¨Û©ÛÁõà �õÁõÛé : 
  (i) ÍÛ¾Û©Ûæ¤ø Ý¼Û−äù (ii) ÜÍ¬ÛÁõ ”Û˜ÛÛÙ 
  (iii) ¶ÛºõÛ ›÷¬¬ÛÛ¶ÛÛé •Ûä¨ÛÛé«ÛÁõ …¶Ûé (iv) ¼Ûà›÷Û ÈÛÌÛÙ¶ÛÛé ÍÛÅÛÛ¾Û©Ûà¶ÛÛé •ÛÛÇÛé 

ÈÛÌÛÙ ÈÛé˜ÛÛ¨Û   
(ÄõÛ. ¾ÛÛ×) 

¶ÛºõÛé    
(ÄõÛ. ¾ÛÛ×) 

I 50,000 5,000 

II 55,000 6,000 
 
2. ˆ¶ÈÛé¶¤øÁõà¶Ûà È¿ÛÛ”¿ÛÛ …Û¸ÛÛé. ˆ¶ÈÛé¶¤øÁõà¶Ûä× ¾ÛÐü«ÈÛ ÍÛ¾Û›÷ÛÈÛà …¼Û�õ ÈÛ•Ûâ�õÁõ¨Û ¸ÛÁõ ¶ÛÛêμÛ ÅÛ”ÛÛé. (20) 

…¬ÛÈÛÛ 
 ›÷ÛÐéüÁõÛ©Û …é¤øÅÛé ÉÛä× ? ›÷ÛÐéüÁõÛ©Û �õÁõ©ÛÛ× ¸ÛóÜÍÛÜ±ù �õˆ Áõà©Ûé ›ä÷−ùà ¸Û¦éø ™öé ? ›÷ÛÐéüÁõÛ©Û¶ÛÛ× Š°éùÉÛÛé �õ¿ÛÛ �õ¿ÛÛ 

™öé ? 
 
3. “¾Ûæ¦øà ¼Û›÷é¤øá•Û …é ÅÛÛ×¼ÛÛ•ÛÛÇÛ¶ÛÛ× ÁõÛé�õÛ¨Û¶ÛÛé Ü¶Û¨ÛÙ¿Û ™öé.” ¾Ûæ¦øà ¼Û›÷é¤øá•Û¶ÛÛ× ÅÛ“Û¨ÛÛé ÍÛÛ¬Ûé …Û ÜÈÛμÛÛ¶Û 

ÍÛ¾Û›÷ÛÈÛÛé. ¾Ûæ¦øà ¼Û›÷é¤øá•Û¶Ûà �õÛéˆ¸Û¨Û …é�õ ¸Û±ùÜ©Û ˜Û˜ÛÛë. (20) 
…¬ÛÈÛÛ 

 ‘“Û’ �×õ¸Û¶Ûà ÜÈÛÍ©ÛÁõ¨Û¶Ûà ¿ÛÛé›÷¶ÛÛ ÜÈÛ˜ÛÛÁõà ÁõÐüà ™öé ›÷é¾ÛÛ× � äõÅÛ ÁõÛé�õÛ¨Û ÄõÛ. 10,00,000 …¸ÛéÜ“Û©Û ™öé. 
¿ÛÛé›÷¶ÛÛ¶Ûä× …×−ùÛœ÷©Û …Û¿ÛäÌ¿Û 5 ÈÛÌÛÙ ™öé …¶Ûé �õÁõÈÛéÁõÛ¶ÛÛé −ùÁõ 35% ™öé. –ÛÍÛÛÁõÛ …¶Ûé ÈÛéÁõÛ ¸ÛÐéüÅÛÛ¶ÛÛé 
…×−ùÛœ÷©Û ÁõÛé�õ¦ø ¸ÛóÈÛÛÐü ¶Ûà˜Ûé ¸Ûó¾ÛÛ¨Ûé ™öé : 

ÈÛÌÛÙ ÄõÛ. 
t1 3,50,000 
t2 5,60,000 
t3 6,60,000 
t4 6,50,000 
t5 7,00,000 
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 …Û ¿ÛÛé›÷¶ÛÛ …×•Ûé¶ÛÛé ÜÐüÍÛÛ¼Ûà ÈÛÇ©ÛÁõ¶ÛÛé −ùÁõ …¶Ûé ¸ÛÁõ©Û …¸Û ÍÛ¾Û¿Û ¶Û‘õà �õÁõÛé. 

4. …é�õ ¸Ûé§øà ¾ÛÉÛà¶ÛÁõà …¶Ûé ¾Û›æ÷Áõà ¾ÛÛ¤éø Ü¶ÛμÛÛÙÜÁõ©Û Áõ�õ¾Û¾ÛÛ×¬Ûà ¼Ûé ¸Ûé−ùÛÉÛÛé ¼Û¶ÛÛÈÛà ÉÛ�éõ ™öé. ½Û×¦øÛéÇ¶ÛÛé ¸Ûé§øà 
�õˆ Áõà©Ûé ˆÌ¤ø©Û¾Û Š¸Û¿ÛÛé•Û �õÁõà ÉÛ�éõ ? (20) 

…¬ÛÈÛÛ 

 ÜÈÛ�õÛÍÛ¶ÛÛé (©Ûéœ¶ÛÛé÷) ©Û¼Û‘õÛé …¶Ûé ¾Û×−ùà¶ÛÛé ©Û¼Û‘õÛé μÛ×μÛÛ¶Ûé �õˆ Áõà©Ûé …ÍÛÁõ �õÁéõ ™öé ? 

 
5. ¤æ×ø�õ¶ÛÛêμÛ ÅÛ”ÛÛé (•Û¾Ûé ©Ûé ªÛ¨Û) : (20) 

 (…) ÍÛà¾ÛÛ×©Û ¸Ûé§øà …¶Ûé ˆÌ¤ø©Û¾Û ¸Ûé§øà. 

 (¼Û) ˆ�õÛéõ¶ÛÛé¾Ûé¤Öøà�õ ¾ÛÛé¦éøÅÛ. 

 (�õ) ÍÛ¾Û©Ûæ¤ø Ý¼Û−äù ÜÈÛÊÅÛéÌÛ¨Û¶Ûà ¾Û¿ÛÛÙ−ùÛ…Ûé. 

 (¦ø) ˜ÛÛé””ÛÛ ÈÛ©ÛÙ¾ÛÛ¶Û ¾ÛæÅ¿Û¶Ûà ¸Û±ùÜ©Û. 

 (ˆ) …é�õ ¸Û±ùÜ©Û ©ÛÁõà� éõ ÜÅÛÜ¶Û¿ÛÁõ ¸ÛóÛé•ÛóÛÝ¾Û•Û. 
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1. Describe the external and internal factors which affect the growth of a firm. (20) 

OR 
 (a) “Profit Maximization is the only one and main objective of any business 

organisation”. Discuss this statement. 
 (b) From the following information calculate : 
  (i) Break-Even point (ii) Fixed Cost 
  (iii) P/V Ratio and (iv) Margin of safety of the IInd year. 

Year Sales 
(Rs.) 

Profit 
(Rs.) 

I 50,000 5,000 

II 55,000 6,000 
 
2. Define Inventory. Explain significance of Inventory and write note on ABC analysis. (20) 

OR 
 What is Advertising ? How would you distinguish between Advertising and Publicity ? 

What are the purposes of Advertising ? 
 
3. “Capital budgeting is long term investment decision.” Explain this statement with 

characteristics of capital budgeting. Discuss about any one method of capital 
budgeting.   (20) 

OR 
 ‘X’ Company is planning to undertake one expansion project where total investment is 

expected to be Rs. 10,00,000.The expected life of the project is 5 years and corporate 
tax rate is 35%. The estimated cash inflow before depreciation and tax will be as 
follows : 

Year Rs. 
t1 3,50,000 
t2 5,60,000 
t3 6,60,000 
t4 6,50,000 
t5 7,00,000 
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 What will be accounting rate of return and payback period of this project ? 

4. A firm can spend a fixed amount to purchase machinery and labour to produce two 
products. How can this firm optimise the use of its funds ? (20) 

OR 

 How does the prosperity phase and deflation phase affect a business ? 

 
5. Write Short notes (any three) : (20) 

 (a) Marginal Firm and Optimum Firm. 

 (b) Econometric Model. 

 (c) Limitation of Break Even analysis. 

 (d) Net present value technique. 

 (e) Linear programming as a technique. 
 

    


