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ÍÛæ˜Û¶ÛÛ : −ùÁéõ�õ ¸ÛóÊ¶Û¶ÛÛ× •Ûä̈ Û �õÛîÍÛ¾ÛÛ× …Û¸ÛéÅÛÛ× ™öé. 

 

1. ¾ÛÛ×•Û¶Ûà ÍÛÛ¸Ûé“Û©ÛÛ …é¤øÅÛé ÉÛä× ? …é�õ ¸Ûé§øà, ÍÛ×˜ÛÛÅÛ�õà¿Û Ü¶Û¨ÛÙ¿ÛÛé ¾ÛÛ¤éø ¾ÛÛ×•Û¶Ûà ¾ÛæÅ¿Û ÍÛÛ¸Ûé“Û©ÛÛ �éõÈÛà Áõà©Ûé 
Š¸Û¿ÛÛé•Û �õÁõà ÉÛ�õÛ¿Û ? (5 + 20) 

…¬ÛÈÛÛ 

 ¾ÛÛ×•Û …ÛμÛÛÁõ¨Û¶Ûà ›÷¬¬ÛÛ©¾Û�õ ¸Û±ùÜ©Û…Ûé ¤æ×ø�õ¾ÛÛ× ÈÛ¨ÛÙÈÛÛé. (25) 

 

2. ÍÛÁéõÁõÛÉÛ, ÍÛà¾ÛÛ¶©Û …¶Ûé �äõÅÛ ¸Û¦ø©ÛÁõÛé¶ÛÛ ¤ä×ø�õÛ •ÛÛÇÛ¶ÛÛ È¿ÛÈÛÐüÛÁõÛé …¶Ûé …Û×©ÛÁõÍÛ×¼Û×μÛÛé ÍÛ¾Û›÷ÛÈÛÛé. (25) 

…¬ÛÈÛÛ 

 ½ÛÛÁõ©Û¾ÛÛ× ¼ÅÛæ ¦øÛˆ¶ÛÛ ºõ�©Û 16 Š©¸ÛÛ−ù�õÛé ™öé. …Û ÍÛÛéÇ¾ÛÛ×¬Ûà ¦øÛˆÈÛ¶Û…é ÍÛÛí¬Ûà ¾ÛÛé¤øÛ Š©¸ÛÛ−ù�õ ™öé. 
¼Û›÷ÛÁõ¾ÛÛ× ¼ÅÛæ ¦øÛˆ¶Ûà �õá¾Û©Û �éõÈÛà Áõà©Ûé ¶Û‘õà ¬Ûˆ ÉÛ�éõ – ÍÛ¾Û›÷ÛÈÛÛé.  (25) 

 

3. ¸Ûé§øà �õ¿ÛÛ �õ¿ÛÛ ¸Ûó�õÛÁõ¶Ûà ›ä÷−ùà ›ä÷−ùà Ý�õ¾Û©Û ¶ÛàÜ©Û…Ûé …¸Û¶ÛÛÈÛà ÉÛ� éõ ™öé ? ¤æ×ø�õ¾ÛÛ× ˜Û˜ÛÛë. (25) 

…¬ÛÈÛÛ 

 …ÛÜ¬ÛÙ�õ …¶Ûé ÜÐüÍÛÛ¼Ûà ¶ÛºõÛ ÈÛ˜˜Ûé¶ÛÛé ©ÛºõÛÈÛ©Û ÅÛ”ÛÛé. ¼Û›÷ÛÁõ¶Ûà …¬ÛÙÈ¿ÛÈÛÍ¬ÛÛ¾ÛÛ× ¶ÛºõÛ¶ÛÛé ºõÛÇÛé −ùÉÛÛÙÈÛÛé.(25) 
 

4. ¶Ûà˜Ûé …Û¸ÛéÅÛ •Û¾Ûé ©Ûé ¸ÛÛ×˜Û È¿ÛÛ”¿ÛÛ…Ûé Š−ùÛÐüÁõ¨Û ÍÛÛ¬Ûé …Û¸ÛÛé : (25) 

 (i) ÍÛ¾Û•ÛóÅÛ“Ûà …¬ÛÙÉÛÛÍªÛõ 

 (ii) ÈÛí�õÜÅ¸Û�õ ¸Û¦ø©ÛÁõ 

 (iii) È¿Ûä©¸Û¶¶Û ¾ÛÛ×•Û 

 (iv) ¦æø¼ÛéÅÛà ¸Û¦ø©ÛÁõ 

 (v) ˆ›÷ÛÁõÛ¿Ûä�©Û ÐüÜÁõºõÛˆ 

 (vi) ÍÛà¾ÛÛ¶©Û …ÛÈÛ�õ 

 (vii) �õÛ¿Û−ùÛ¶ÛäÍÛÛÁõ Ý�õ¾Û©Û Ü¶ÛμÛÛÙÁõ¨Û 

 (viii) ¾ÛÛ×•Û¶Ûà …ÛÈÛ�õ ÍÛÛ¸Ûé“Û©ÛÛ 
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Instruction : Marks for each question are given in brackets. 
 
1. What is meant by elasticity of demand ? How can a firm use the price elasticity of 

demand for managerial decisions ? (20 + 5) 

OR 

 Briefly describe the quantitative methods of demand forecasting. (25) 

 
2. Explain the behaviour and inter-relationship between average, marginal and total cost 

in the short run. (25) 

OR 

 Blue dye is a product manufactured by just 16 producers in India. Out of these sixteen 
Dyeone is the biggest manufacturer. Explain how the price of Blue dye is likely to be 
decided in the market. (25) 

 
3. Discuss the various pricing policies that a firm can adopt, in brief. (25) 

OR 

 Differentiate between economic and accounting profit. Show the role of profit in a 
market economy. (25) 

 
4. Give definitions with illustrations of any five of the following : (25) 
 (i) Macro Economics 
 (ii) Opportunity Cost 
 (iii) Derived Demand 
 (iv) Sunk Cost 
 (v) Monopolistic Competition 
 (vi) Marginal Revenue 
 (vii) Statutory Price Fixation 
 (viii) Income elasticity of demand 

     


